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Public Information Office media relations activitior the past quarter (mid September — December
2008) have focused in several areas:

» Library Card Sign-up Month

* Banned Books Week

* Teen Read Week

* National Gaming Day @ your library

» Library Usage During Recession

*  William C. Morris Award

Since our last report, the American Library Asstioids (ALA) clipping service (based on the top 150
newspapers by circulation) and online news scansned more than 2,400 articles that included
mentions of the ALA. The overall circulation totat ALA media coverage is more than 751 million.

According to the Newspaper Association of Ameribayre are more than 1,400 daily newspapers and
6,700 weekly newspapers in the United States,esdotlowing list of placements should be viewedas
shapshot of coverage achieved by the ALA.

Summary

The fourth quarter began with Library Card SignMipnth. Kareem Abdul Jabbar served as honorary
chair for Library Card Sign-up Month 2008. Abdubbar provided recorded audio public service
announcements (PSAs) that promoted a library catbeabest back to school tool. The audio PSAs were
broadcasted by more than 800 radio stations in1&llmarkets and Jabbar’s print PSA received
placement irEntertainment Week|¥D MagazineandAARP. PSA placements achieved more than
$800,000 in donated ad space and were viewed bg than 30 million people.
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Library Card Sign-up Month also served as a platftor the release of a Harris Interactive Poll on
library card registrations. According to the pé6 percent of Americans have a library card, uprsent
since 2006. Poll results indicate that this isgheatest number of Americans with library cardgein
ALA started to measure library card usage in 188flease information was picked up by NBC Nightly
News as well as other media organizations.

This year marked the 27th anniversary of BannedkBaWeek (September 27 — October 4), and PIO
worked closely with the ALA’s Office for Intellecall Freedom (OIF) to secure media coverage with
Chicago media and national news organizationss y&ar's celebration was kicked off with a special
“Read Out” event on Saturday, Sept. 27, which tolake at Pioneer Court on Michigan Avenue in
Chicago. ALA President Jim Rettig joined such ksedting authors as Judy Blume, Stephen Chbosky,
Lois Lowry, Phyllis Reynolds Naylor, and Justin Ricdson and Peter Parnell, authoréwodl Tango
Makes Thregthe most challenged book of 2007. Many other@sthnd local personalities also joined in
the festivities. PIO secured interviews for ALAtkership and participating authors with WGN TV,
WLS (ABC Affiliate), Chicago TribuneWGN Radio, WBEZ (NPR Affiliate) and many othecéd
media outlets. Other coverage highlights inclugeAksociated Presisps Angeles TimeBetroit Free
Press San Francisco Chroniclgsoogle Books, Yahoo, About.com and PBS.

PIO continued to work with OIF throughout the geatty obtaining interviews on the issue of censprsh
in libraries. Reporters focused on book challengeéshd Tango Makes ThreBunny Suicidesand the
Twilight series.

More than 4,900 schools and libraries registeratkbtebrate Teen Read Week (TRW), October 12 — 18,
2008. This year's TRW theme was “Books with Bitea@wylibrary,” and libraries promoted a variety of
books — from vampire stories to cooking to techggl(byte) — as a tool for getting young adultsdad.
This year's coverage consisted of multiple Welntpriadio and television placements resulting in a
circulation rate of more than 135 million people.

YALSA leadership participated in radio intervievsit aired on 103 stations, including the Minnesota
News Network, and reached more than 1.2 millioretisrs. YALSA members also participated in
interviews withFamily Circle Magazineand About.com. Pre-recorded audio TRW Public iBerv
Announcements (PSAs) featuring celebrity voiceemstiNancy Cartwright of “The Simpsons” aired on
179 stations before and during TRW.

P10 also assisted with the promotion of a TRW eveat took place on Oct. 17, at Benito Juarez
Community Academy in Chicago’s Pilsen neighborhdddre than 270 students joined celebrity author
Kimberly PauleySucks to Be Me: The All-True Confessions of MinmiHan, Teen Vampitdor a book
talk and lunch for ten of the school’s winning baxtdb members. The event was covered by Chicago’s
Univision affiliate, WGBO-TV.

Also, more than 566 blog postings mentioned TRWO &so identified more than 25 television clips
that aired on local news shows. The clips were gttty more than 431,491 viewers, with a publicity
value of more than $20,000.

More than 14,000 people of all ages came togethttreir local communities to participate in gaming
events at more than 600 libraries around the cgumiNational Gaming Day @ your library, Nov. 15.
An estimated 5,500 library gamers joined ALA inatempt to establish a record for the most number o
people playing the board game “Pictureka!” The ré@itempt was made through a donation from
Hasbro. Hasbro mailed more than 16,000 copiebtaries in the U.S. Coverage highlights include
Girls’ Life, The Dallas Morning Newand Forbes.com.
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As the nation experiences an economic downturrgrids across the U.S. report that more people are
turning to libraries in record numbers to take adage of the free resources available there. AgP&3s
release on library usage during economic hard tiwseswell received and generated extensive
placements, which resulted in a circulation ratenofe than 212 million. As a result, PIO organized
interview opportunities for ALA members with NPRAII Things Considered,” CBS Evening News,
NBC Nightly News Parade Magazinand the Associated Press to name a few. Coveragesoissue

was extremely favorable and positioned librariegasted and valuable community resources. The CBS
and NBC national placements hold a publicity valienore than $640,000, which is calculated by
multiplying the number of minutes the placementstimes the cost per commercial minute that
advertisers pay, according to our vendor.

As the ALA Youth Media Awards approach, PIO conéauo work with YALSA to secure placement for
its new William C. Morris Award, which honors a deelbook published by a first-time author writing fo
teens and celebrating impressive new voices in g@atult literature. PIO secured placement with the
Associated Press, which resulted in more than 1&%ments, including thé/ashington Postand the

San Francisco ChronicléAn award mention also made CNN's cable news ticke

Findingsat a glance:

According to the Newspaper Association of Ameribaye are more than 1,400 daily newspapers and
6,700 weekly newspapers in the United States,esdotlowing list of placements should be viewedas
snhapshot of coverage achieved by the ALA

Positive Neutral Negative
Total Clips 1,323 1,075 38
Total Circulation 520,787,719 219,685,171 10,8%0,

Total Clips: 2,436
Total Circulation: 751,183,540
Total Publicity Value: $2,524,71@ncludes, Cision, Television and Print PSA totals)

To view fourth quarter placements, please visitRi@ Web press center at
http://www.ala.org/ala/newspresscenter/index.cfm

-End-
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